Teacher: Stacy Thompson

Grade Level: K




Subject Area: Social Studies

Time Needed:
45 minutes



Topic: Media

Lesson Three: Revisiting the Collages

UW-Madison Teacher Education Standards:

· Standard #11: Uses technologies.
I will use a projector and a computer to play some commercials for my students.

MMSD Standards:
· Identify similarities, differences in the people around them.
We will talk about who we see in most of the advertisements and how they are alike or unalike from us as individuals.
NCSS Standards:

· Enable students to engage in preliminary behavioral science research, using various research paradigms and perspectives.
We will be doing some research on consumer behavioral science from our own perspectives.
Materials Needed:

· Magazine advertisement collages

· Computer

· Projector

Objectives:

· SWBAT notice patterns in advertising, for example what types of people are in what types of advertisements.

· SWBAT discuss their findings and thoughts in a small group setting.

Lesson Context:


This is the third lesson of a 5-lesson unit on the media and students' lives. We made magazine advertisement collages in our first lesson, and interviewed a guest speaker in our second lesson.

Lesson Opening (10 minutes):


We will all sit on the rug as a class and I will post the collages we made in groups up on the wall. I will ask the students to walk around to look at the advertisements, specifically the ones with people in them, and see what they notice.

Procedures (25 minutes):

1. Discussion (10 minutes): I will ask the students what they noticed. They may notice gender, race, weight, or any other characteristics of the people in the advertisements. Whatever the students notice, we will discuss. If they did not notice anything, I will ask leading questions to get them to notice the patterns.

2. Play video clips (5 minutes): I will show the students a few genres of commercials, for example commercials for cars and commercials for cooking supplies.

3. Discuss video clips (10 minutes): I will ask the students what the differences were between the advertisements. This should bring up the issue that in many of the car ads, there were more men than women, and the opposite is true for the cooking ads. I will ask the students for ideas as to why this might be.
Closure (10 minutes):

I will ask the students to work with their group from the collage project and discuss the trends they are noticing with their media journals in comparison with the collages and the clips I showed. I will be moving around, listening in on different group discussions.

Assessment:

I will be constantly assessing during our discussions to see if the students are noticing the patterns in advertising, and I will be observing the small groups at the end to see if the students are cooperating and discussing actively.
