Teacher: Stacy Thompson

Grade Level: K




Subject Area: Social Studies

Time Needed:
45 minutes



Topic: Media

Lesson Four: A New Perspective

UW-Madison Teacher Education Standards:

· Standard #1: Incorporates understanding of human learning and development.
I am teaching content that is appropriate to the developmental levels of my students.

MMSD Standards:
· Exhibit an awareness that children grow up in different parts of the world with similar and different experiences.
We will discuss how advertising is in other parts of the world, who might be in the advertisements in other countries and why
NCSS Standards:

· Help learners to appreciate and describe the influence of cultures, past and present, upon the daily lives of individuals.
We will learn about how culture may create differences in the lives due to its impact on media.
Materials Needed:

· Magazine advertisement collages

· Computer

· Projector

Objectives:

· SWBAT understand that advertising is aimed at people based on cultural setting; different things appeal to different cultures.

· SWBAT find representations of themselves in advertising, or see that maybe someone like them is not in many advertisements and consider why that may be.

Lesson Context:


This is the fourth lesson of a 5-lesson unit on the media and students' lives. We made magazine advertisement collages in our first lesson, interviewed a guest speaker in our second lesson, and discussed patterns we found in our magazine collages for our third lesson.

Lesson Opening (5 minutes):


We will all sit on the rug as a class and I will play commercials for the students that I have found from other countries.

Procedures (25 minutes):

1. Discussion (10 minutes): I will ask the students what they noticed. Are the people on commercials from China the same as the people on commercials here? Why or why not? I will lead the discussion to a point where I will help the students to realize that advertising works best when you see someone like you using the product, so in other countries, they will usually use someone from that country.

2. Find yourself (5 minutes): I will ask the students to use the collages or their media journals to try to find an advertisement that has someone like you in it.

3. Discussion (10 minutes): I will ask the students to raise their hands to show who was able to find someone like them. I will then ask questions like, how did you know that it was someone like you? What did you look for? If you didn't find someone, why do you think that is?
Closure (10 minutes):

I will have the students pair up and talk with a partner about if they were able to find themselves or not. If not, perhaps the partner can help by looking through his or her media journal for additional advertisements. I will have the students come up with ideas as to why we buy things because we see people like us using a product. I will be moving around the room asking additional questions to pairs of students. The ticket out the door will be, "Tell me about the advertisement you found that was like you. If you didn't, come up with an advertisement that you think you might like to be in and explain why."

Assessment:

I will be able to use formative assessment while we are having our class discussion as well as the partner discussions, but I will be able to truly see if the students understood with the ticket out the door.
